
At present, the first thing that a visitor notices upon 
their arrival in Katoomba is that they are lost. Whether 
the visitor comes by car or train there is very little 
information to assist them to get a “real” experience of 
the Upper Mountains. By this I mean one that touches 
the local culture. 
 

From this perspective, the 
bus traveller is at a distinct 
advantage.  In the majority 
of cases, their trip is 
designed to miss the local 
experience and most trips 
are successful in this aim. 
 

To the local communities of the Upper Mountain towns 
this is a major lost opportunity.  As NSW First City of 
the Arts, the mountains is home to many fine 
musicians, performers and artists.  This may appear 
motherhood but the question remains how do we link 
visitation with the local arts community.  
 

The absence of a strong information service and more 
importantly an information function that operates from 
that service is a significant barrier. The Echo Point 
service is an important one but is unlikely to serve the 
need we are describing here.  For a start, you have to 
find the Echo Point operation to know you want to be 
somewhere else.  

We obviously need an Information Centre in Katoomba 
Town Centre and a service that links to the other major 
towns eg Leura and Blackheath.  Such a centre is 
unlikely to happen for a number of years but there are 
things that can be done in the meantime.  
 

1. It would need to be non-proprietorial. There are a 
number of businesses in town with regular 
entertainment that promote their own activity. These 
businesses are unlikely to take on the responsibility of 
promoting their “opposition”. 
 

2. It would need to be everywhere 
No matter how you approached an Upper Mountains 
town (let’s use Katoomba for the sake of the example) 
you would be confronted, challenged or enticed by 
what is happening in town.  This would take the 
following forms: 
 

The Community Noticeboard would be revamped to 
carry current information about what is on this week.  
The current town noticeboards are dysfunctional and 
an embarrassment. They might even carry information 
on workshops and Council meetings (weekly) 
 

What’s On Posters would replace current mish mash 
of posters cluttering noticeboards and display spaces 
and could be carried in town centre, Echo Point and 
strategic locations (weekly) 
 

What’s On Flyers these smaller than DL size flyers 

would be distributed through cafes, shops, bus 
services, accommodation houses. These would be part 
of a promotional blitz to encourage people to stay a 
little bit longer.  Their value is that they are immediate 
and describe what is on this afternoon or tomorrow 
morning. I have seen this model work overseas. In 
fact, it was used on my family and encouraged us to 
stay a week when we intended to stay a day (weekly). 
 

The Gazette  - could also be used to carry similar 
information but would be aimed more at the local 
market which is half the picture when promoting local 
events (visitors like what locals like) weekly. 
 

Email Service - this would be complemented by Lin 
Mountstephen’s email service (according to need) 
 

BLU-FM - daily announcements and could be used for 
current events and to promote events with long lead 
time. Winter Magic uses this service.  
 

Echo Point Information Centre / Tourism NSW / 
IMAG / RSS Feed - use all of the above to promote 
local events. For RSS feed see  
www.katoombachamber.com that feeds data direct 
from Winter Magic website.  This could be delivered 
from a What’s On database to all accommodation 
provider and tourism websites directly.  
1800 number for current events 
 

Web Site - could contain current events and medium 
to long-term events. Over time this could become a 
valuable planning tool for Council or for community 
members looking at putting on a performance.  

What Would an Information Service Look Like? 
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In keeping with latest developments in technology this 
offers great opportunities. 
 
Database - all of this information should be stored in 
a database and categorised according to which of the 
above services the particular event is suited to. The 
one source of information could supply all of the 
above media. The database in turn becomes a vital 
planning tool. 

 
 
 

We have an enormous range of talent but a problem 
that all of these groups face is our lack of a centre, a 
gathering point, lack of performance space and lack of 
a means to promote it.  We have to make better use 
of the space we have.  
 
The Carrington Ballroom 
is an ideal location for a 
range of activities and 
St Hildas Church with its 
wonderful acoustic 
offers real opportunities 
but we must start by 
making better use of Carrington Place. The images 
you see here of the magnificent Smokin’ Gitanes. 
 
Their performance combining with the extraordinary 
Nellie (ex Circus Oz) made an incredibly strong 
impact at Winter Magic 2006.  
 

Neville Burns with 
his Snake Show 
was a huge hit at 
the YHA and this 
is something that 
could happen 
more regularly.  
This might work in 
Carrington Place. 
Katoomba is 
starting to 
develop a jazz 
culture with at 
least four venues 
promoting jazz on 
Festival day 
2006.    
 
Katoomba and 
the Upper 
Mountains needs 
to become a 
place you can 

come to without a plan because the town has one for 
you. People are ambushed on arrival in town by the 
promotion of events that are about to start (in one or 
two hours time).  
 

 

The history of events, 
in recent times, in the 
mountains is of poorly 
publicised and poorly 
attended events.   
This is one of a 
number of reasons 
that this must be a 
Council project. The 
need for it to remain 
non-proprietorial 
means that Council is 
the obvious body to 
take this on  
 
Another reason is the 
need for an 
organisation with a 
large profile. Key to 
this working is very 
well publicised EMAIL, WEB ADDRESS and PHONE 
NUMBER. Council is in the best position to promote 
such a service. The first thing that anyone should 
think of before organising an event is to tell Council 
that they are doing it.  These contact points become 
top of the mind.  

 
 
 

Without doubt there is a dollar in this for the 
Mountains and for Council. As the recent Festival and 
the resultant accommodation bookings confirm  there 
is money in Cultural Tourism. We have some 
remarkable performers.  We simply need to promote 
them.  
 
To start, Council could charge private venues and 
performances to participate in this service. There is no 
doubt most would grab the opportunity. 
 

Warren Ross 2005 

 
 
 

Next Develop Something People Want to See 

Who Should Manage the Service? 

What Is In It For Council? 
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Wednesday 9th 
!" 6:30pm  Venezuala Film Tris Elies 
!" 7pm Live Jazz Isobar Café 40 Kat St 
!" 8pm Crowd Around Carrington Hotel 
 

Thursday 10th 
!" 8pm Smokin’ Gitanes Family Hotel  
!" 8:30pm Hedwig Cabaret Clarendon Lurline St 
 

Friday 11th 
!" 10am Community Garden Open Day Victoria St 

North Katoomba 
!" 7pm Live Jazz Isobar Café 40 Kat St 
!" 8pm Babalu Latin Jazz Gearins Hotel  
! 8:30pm DJ Gravis Carrington Hotel 
 

Saturday 12th 
!  10 am Goods Yard Market next to station 
Saturday 12th 
!" 10am  Historic Walk meet Katoomba Station 

!" 7pm Live Jazz Isobar Café 40 Kat St 
!" 8pm Babalu Latin Jazz Gearins Hotel  
!"  8:30pm DJ Gravis Carrington Hotel 
 
Exhibitions 
!" 10am every day “Works of Jane Canfield” 

The Little Gallery Katoomba St 
!" 11am every day “Spanish Inspiration” 

works by John Ellison Katoomba Fine Art 
Lurline St Katoomba 

!" 11am every day Mixed Exhibition the 
Artists Gallery Lurline St Katoomba 

 
Workshops 
!" Guitar Making Workhop phone  
 Rick 4782 3000 
!" Tea Leaf Reading phone  
 Samara 4787 0222 
!"  Bush Regeneraration phone Aaron at 

BMCC on 4780 5000  

To add your activity phone 4780 5000 OR email: wotzon@bmcc.gov.au  
OR  

add your event at www.wotzon.com.au 

An Alternative Use for  
our Community Noticeboards 


